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Foreword

“Eco-labelling” is an issue of considerable public interest. An Eco-label is an official label for approved
“green” products. It provides authoritative guidance to consumers who wish to choose products for
environmental reasons. Eco-labelling aims to encourage the production of products which are more
environmentally benign and to facilitate trade in these products.

Environmental labelling, or eco-labelling, and standards have been considered as “trade positive” tools for
the business community. They motivate manufacturers to comply with targeted consumer requirements
and develop a good image for eco-friendly products and services in order to guarantee market access.

The growing use of eco-labels reflects an important change in social attitudes to the environment. Itis also
part of a wider movement towards the use of market-based instruments. Eco-labels are intended to bring
significant environmental benefits through their positive influence on the purchasing decisions of
consumers.

However, with the proliferation of interest in eco-labelling, a series of questions and concerns about the
potential trade impact of these programmes has been raised by certain industry sectors and also a
number of international organisations. Because eco-labelling is normally implemented in a way that
reflects national values and eco-system sensitivities, full international standardisation is not likely to occur.

Has eco-labelling resulted in the marketing of more products with reduced environmental impact? No clear
answer exists. A recent United Nations Conference on Trade and Development (UNCTAD) document
noted:

Whether and how much eco-labelling has already contributed to reducing environmental stress is difficult to assess.
Existing evidence of positive environmental effects which could be attributed to eco-labels is limited to specific
cases. Unfortunately, however, there are no studies which have tried to make a systematic assessment of the effects
of existing eco-labelling programmes on the environment. What can be said is that the environmental effects of eco-
labelling depend largely on the relevance and significance of eco-labelling criteria as well as the market share of
eco-labelled products, which in turn depends on consumer preferences for eco-labelled products and the
responsiveness of producers and suppliers. Thus in order for eco-labelling to be an effective marketing instrument,
there must be public awareness of eco-labelling programmes and eco-labelled products, and producers must be
interested in making a significant volume of eco-labelled products available in the marketplace.

Many institutes, research scientists, NGOs, international and national organisations have undertaken
research to determine what the effects of eco-labels are on the environment, market access for products
and trade flows. In order to fill the information gap on the subject, “Eco-labelling and Trade”, CERC-ENVIS
has collected information from secondary sources and is bringing out an annotated bibliography. This
bibliography will be useful as background information in research projects, reference tools and information
tools by which users are made aware of recent research on the subject to facilitate writing of reports or
publications. It will be a good collection for libraries and will make librarians or information officers aware of
existing material on the subject.

We welcome comments and suggestions from users to enable us to improve.
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Ecolabel and Trade




Charles F. Mason

Ecolabelling and International Trade

Simonetta Zarrilli (Editor), Veena Jha (Editor),
Rene Vossenaar (Editor), United Nations
Conference on Trade and Development
(Corporate Author)

United Nations Conference on Trade and Development,
New York: Palgrave Macmillan, 1997, xx, 376 p.

ISBN-10: 0333665473, ISBN-13: 978-0333665473

Eco-labelling is an increasingly popular way of meeting
consumer's demands for environmental information about the
products they purchase. This book has presented the views on this
important subject from the academic, policy-making and
commercial spheres to look at the conceptual and practical
issues, and to discuss how eco-labelling can be made effective
and equitable, and must avoid distorting international trade to the
detriment of developing countries. It is published for and on
behalf of the United Nations in association with United Nations
Conference on Trade and Development. It includes bibliographical
references and index.

Keywords:

Eco-labelling, Environmental Information, Practical Issues,
Effective and Equitable, International Trade, Developing
Countries, United Nations, Trade and Development




Syviengxay Oraboune

Trade Effects of Eco-labelling

UN, Economic and Social Commission for
Asia and the Pacific (ESCAP)
New York: United Nations Publications, 1997, x, 164 p.

ISBN92-1-119763-5 , ISSN1020-3516

This publication includes discussions on market access
implications for export competitiveness in the ESCAP region eco-
labelling environmentally preferable products and international
trade in textiles and clothing; and norme frangaise (NF)
environment mark and the European eco-label. Country studies
cover India, Indonesia and Singapore. Also presented are country
studies of China and Sri Lanka dealing with relationships
between eco-labelling, international trade, development policies
and strategies, and the report on certified organic food
development and export prospects from the Chinese perspective.
The publication presents the proceedings of a Seminar on Trade
Effects of Eco-labelling, held in Bangkok, from 17 to 18 February
1997. It addresses implications of eco-labelling schemes
for market access and export competitiveness of products from
ESCAP region, South East Asia; recommends measures to
mitigate adverse trade effects.

Keywords:
Eco-Labelling, South Asia Trade, Textile and Ecolabelling




Mads Greaker

Ecolabels and fish trade: Marine
Stewardship Council certification and
the South African hake industry

Stefano Ponte

Senior Researcher, Danish Institute for International Studies,
gstbanegade 117 - 2100 Copenhagen, gstbanegade Denmark

tralac Working Paper No. 9/2006, August 2006, 66 p.

This study is based on original fieldwork of second case study collected in
a series of three studies on the political economy of standards on food
safety, social and environmental impact, quality management and
geographic origin. It covers standards in two export oriented fish
industries- Nile perch in Uganda (food safety and quality management
standards) and hake in South Africa (Marine Steward Council standard). It
provides taxonomy of ecolabels in fisheries and discusses the history and
general characteristics of the Marine Stewardship Council (MSC) initiative,
and the criticism that has been levied against it. It examines the political
economy of adoption, implementation and further verification of the MSC
standard in the South Africa hake industry. It places the MSC case study in
a comparative setting drawing from other 'sustainability' initiatives in timber
and coffee. It also examines whether ecolabels are in breach of WTO
disciplines. Conclusion drawn from this study is that independent auditing,
transparency of standard-settings, accountability, and the need for
standards to be based on 'good science', are not enough to
facilitate certification in small scale developing country fisheries.

Keywords:

Food Safety; Social and Environmental Impact; Fish Industries- Nile Perch in
Uganda; Marine Stewardship Council (MSC); Sustainability; WTO




International Trade, Eco-Labelling,
and Sustainable Fisheries — Recent Issues,
Concepts and Practices

Simi T.B. Tavis Potts' and Marcus Haward’

1.Antarctic Climate and Ecosystems Cooperative Research Centre,
Private Bag 22 Hobart, 7001, Tasmania, Australia

2. School of Government and Institute of Antarctic and Southern
Oceans Studies, University of Tasmania, 7001,
Tasmania, Australia

Environment, Development and Sustainability, Volume 9,
Issue 1, February 2007, 91-106 p.

ISSN 1387-585X, ISSN1573-2975

Certification of where, when and how fish are caught is emerging as
an important fisheries management tool. The history of eco-labelling
in the fisheries sector is relatively short and actual experiences of
eco-labelling are limited, although an emerging trend is shaping in
European and US markets. Eco-labelling in fisheries gained
increased impetus with the development of the non-government
Marine Stewardship Council (MSC) in 1996. This paper reviews the
emerging importance of certification and eco-labelling in the
fisheries sector, the development and operation of the MSC,
identifying particularly the role of 'third party certification' as
promoted by the MSC, and notes the opportunities and challenges
for the MSC and eco-labelling in general.

Keywords:

Certification, Eco-labelling, Fisheries, International trade,
Marine Stewardship Council




Alam Ghayum

Eco-labelling and Sustainable Fisheries

Deere, C.L.

Food and Agriculture Organization of the United Nations

ISBN-10: 283170507X, ISBN-13: 978-283170507 1

The need for sustainable fisheries and the conservation of marine
biodiversity are both internationally recognised. Both IUCN and the
FAO share the goals of supporting and strengthening international
and national efforts to improve the management of fisheries, coastal
areas and marine biodiversity. In principle, eco-labelling has been
endorsed by the international community as one of the tools that can
help improve environmental management through market-based
means. However, its application to natural resource sectors has
proven complicated and often controversial. The goal of this
publication, jointly supported by IUCN and FAQ, is to outline clearly
some of the complications and concerns as well as the benefits in an
objective fashion to provide an informed basis for moving forward.

Keywords:
Sustainable Fisheries, IUCN; FAO, Eco-Labelling




Jay S. Golden, Editor

Private Voluntary Eco-labels for Sustainable
Development

The Ninth Meeting of the Round Table on Sustainable
Development at the OECD was held at the Chéateau de la Muette on
Friday 6 December 2002, OECD, 2002, 4 p.

It is a short summary note (issued under the Chairman's
responsibility) of the discussion on 6 December. It is based on the
two background papers for the meeting: Voluntary Sustainability
Standards and Labels: The Case for Fostering them (Guy Salmon);
and Private Voluntary Eco-labels: Trade Distorting, Discriminatory
and Environmentally Disappointing (Vangelis Vitalis). Role of private
and public sectors regarding trade and government intervention has
discussed in large. The role of the public sector whether there was a
need to expand the role of governments in private voluntary eco-
labelling schemes discussed. In this context, the discussion was
focused on the WTO, Eco-label Code of Conduct/Convention, WSSD
Plan of Implementation, role of developing countries and their trade
preferences. As with the discussion on the governmental role, views
were mixed about the utility of private sector involvement. Among the
points raised in the discussion were producer/consumer eco-labels,
production versus process eco-labels, role of NGO/private sector
standards, proliferation of schemes, and public-private sector
initiative in support of labelling.

Keywords:
Eco-labels, Trade Distorting, WTO, WSSD, Governmental role, NGO




Carolyn Deere

Who Needs Cream and Sugar When There
Is Eco-Labeling? Taste and Willingness
to Pay for “Eco-Friendly” Coffee

Patrik Sorqvist"? Daniel Hedblom®*
Mattias Holmgren',

Andreas Haga', Linda Langeborg®,
Anatole Nostl' and Jonas Kagstrom®

1. Department of Building, Energy and Environmental Engineering, University of Gavle,
Gavle, Sweden

2. Linnaeus Centre for Research on Hearing and Deafness, Swedish Institute for Disability
Research, Linkdping University, Linkdping, Sweden

3. Department of Economics, The University of Chicago, Chicago, lllinois,
United States of America

4. Research Institute of Industrial Economics, Stockholm, Sweden,

5. Department of Social Work and Psychology, University of Géavle, Gavle, Sweden

6. Department of Business and Economic Studies, University of Gévle, Gavle, Sweden

PLOS ONE, Vol.8, No.12, 2013 9 p.

Participants tasted two cups of coffee, decided which they preferred,
and then rated each coffee. They were told (in lure) that one of the
cups contained “eco-friendly” coffee while the other did not, although
the two cups contained identical coffee. In Experiments 1 and 3, but
not in Experiment 2, the participants were also told which cup
contained which type of coffee before they tasted. The participants
preferred the taste of, and were willing to pay more for, the “eco-
friendly” coffee, at least those who scored high on a questionnaire on
attitudes toward sustainable consumer behavior (Experiment
1). High sustainability consumers were also willing to pay more
for “eco-friendly” coffee, even when they were told, after their
decision, that they preferred the non-labeled alternative (Experiment
2).Moreover, the eco-label effect does not appear to be a
consequence of social desirability, as participants were just as
biased when reporting the taste estimates and willingness to pay
anonymously (Experiment 3). Eco labels not only promote a
willingness to pay more for the product but also lead to a more
favorable perceptual experience of it. Labelling serves as a
marketing device for attracting consumers with preference for social
fairness or environmental altruism and some individuals are indeed
willing to pay a premium for labelled products.

Keywords:
Eco-Friendly Coffee, Sustainable Consumer, Ecolabelling and Trade




Marisa Korteland

Multiplicity of Eco-Labels, Competition,
and the Environment

Adel Ben Youssef' and Chema Abderrazak’

1.University of Nice Sophia-Antipolis (GREDEG-CNRS)
2.University of Paris Sud (ADIS)

Journal of Agricultural & Food Industrial Organization Volume 7,
Issue 2, 2009, 1-24 p.

ISSN: 1542-0485

This article develops a vertical differentiation model to study the
competition and environmental effects of multiplicity of eco-labels
within a given market. The focus is on the informational content of
multiple eco-labels and whether or not they reflect the environmental
qualities the labels purport to represent. Two settings are
considered. In the first setting, which represents the benchmark, It
assumes information is complete (consumers know the true
environmental qualities of the eco-labeled goods). In the second
setting, information is incomplete but consumers use price as a
signal for environmental qualities. The results show that when
information is complete, introduction of a second eco-label in a
market improves the environmental qualities of eco-labeled goods.
When information is incomplete, introduction of a second label leads
to arise in prices and a reduction in the environmental qualities of the
goods. The latter setting requires specific regulation whereby
information must be revealed by a benevolent social planner.

Keywords:

Eco-Labels and Trade, Environmental Quality, Asymmetric
Information, Green washing




Ecolabelling: Its Implications for China

The Fifth Conference of the China Council for
International Cooperation on Environment and
Development, Beijing, China, 23-25
September, 1996, Organised by International
Institute for Sustainable Development, Canada
and Information Institute, National
Environmental Protection Agency, China, 21p.

It presents the outcome of the conference. It gives the information on
labels which have been used for at least a century as means to inform
consumers of special features of certain products or to warn
consumers of possible impacts of particular products.It also
describes how ecolabelling encourages manufacturing industries to
be actively involved in environmental protection and pollution control
by designing and developing environmentally friendly products. It
presents the ecolabelling program in China and how it works. It
summarizes the special features of this program. It discusses the
implications of ecolabelling for China, including its impacts on
China's trade as well as challenges and opportunities ecolabelling
may create. At the end to the paper,it proposes some
recommendations in the hope that they will be useful for China to
implement its own ecolabelling program.

Keywords:

Ecolabelling, Environmental Protection and Pollution Control,
Environmentally Friendly Products, Ecolabels and Trade




Changes in consumer segments and
preferences to green labelling

T.R. Pofts, C. Pita Brennan, Debbora Whitson', H. Erkan Ozkaya® and
and G. Lowrie Juanita Roxas?

1. International Business and Marketing Department, California Polytechnic
University, Pomona, CA, USA
2. IBM Department, California Polytechnic University, Pomona,CA, USA

International Journal of Consumer Studies, Volume 38, Issue 5, September 2014,
458-466p.

ISSN: 1470-6431

This paper is a follow-up on a study conducted in 1996 to determine if there
have been changes in market segments and consumer preferences since
that time. The specific purpose of this study is to determine whether
respondents' will be influenced by the presence of seals and/or logos
certifying that the laundry detergent is environmentally friendly, and
whether the customer segments and preferences have changed over time.
Respondents were subjected to a stack of 16 cards with different
combinations of price, degree of concentration, whether detergent had
regular or low suds formulas, the presence of phosphates, and the
presence of either a Green Seal, an EPA logo or both. The data yielded
three distinct clusters/groupings of respondents (i.e. Green Seal, price and
EPA Logo) different from the previous study. This study showed that
respondents were not monolithic in their preferences for green labelling
techniques. The findings of this study indicate that the customer segments
and their preferences have changed over time. Suggestions are made for
marketing to each of the respective current segments.

Keywords:
Choice, Eco, Environment, Green, Marketing, Eco label, Trade




Donald M. Goldberg, Elisabeth Tuerk,
Janice Gorin, and David Vivas

Eco-labelling and the Trade-Environment Debate

Daniel Melser' and Peter E. Robertson’®

1. UNSW Australia Business School, School of Economics, Sydney,
NSW 2052, Australia
2. University of New South Wales, Sydney, NSW 2052, Australia

The World Economy, Volume 28, No. 1, January 2005, 49-62p.

ISSN: 1467-9701

In this paper author consider the effectiveness of eco-labels as a
substitute for alternative, but trade-restrictive, environmental policies.
Specifically, while there are concerns that eco-labelling requirements
increase the cost of international trade, due to their potential for misuse as
technical trade barriers, little attention has been given to the
environmental benefits of eco-labelling. Authors show that incentive
problems inherent in eco-labelling policies make it a very weak tool of
environmental policy. Despite this, they argue that eco-labelling schemes
may remain popular, owing to the lack of alternative WTO compliant
environmental policies. They also use this framework to consider the
economic and political conflicts facing the EU with regard to its policies
on genetically modified organisms.

Keywords:
WTO, Trade and Environment, Eco label and Trade




Mads Greaker

Trade and Environment at the WTO

WTO Secretariat, Switzerland: Trade and Environment Division-
World Trade Organisation, 2004, 76p.

ISBN 978-92-870-3490-8

Developed to assist public understanding of the trade and environment debate

in the WTQO, this document briefly presents its history and focuses on trade and
environment related issues within the Doha mandate, the effects of trade
liberalization on the environment, the relationship between multilateral
environmental agreements and the WTO, and a review of trade disputes involving
environmental issues. Discussed in detail the Marrakesh Work Programme focused
primarily on the issues of eco-labelling and handling requirements like
requirements for packaging, recycling, re-use, recovery, and disposal. The issue of
labelling requirements for environmental purposes has become, since the Doha
Ministerial Conference, an issue of special focus in the work of the Committee on
Trade and Environment (CTE) Regular. It details about the voluntary, participatory,
market-based and transparent environmental labelling schemes which are
potentially efficient economic instruments to inform consumers about
environmentally friendly products.

Keywords:

Trade and Environment, WTO, Trade Liberalisation, Ecolabelling and Trade,
Environmental Labelling, Environmentally friendly products




Delphine Marie-Vivien',
Claude A. Garcid?,
C.G. Kushalappa® and Philippe Vaast’

An Argument for WTO Oversight of Ecolabel

Hajin Kim

Stanford Law School, 559 Nathan Abbott Way
Stanford, CA 94305-8610, United States

Stanford Environmental Law Journal, Volume 33, No. 3,
July 2014, 421-455p.

ISSN 0892-7138

When the World Trade Organization (WTO) determined that the U.S.'s
“dolphin-safe” tuna labels violated WTO obligations, environmentalists
disparaged the organization for “ensur[ing] thousands of dolphins horrible
deaths in tuna nets.” When another decision found that the U.S.'s meat
labeling rules violated WTO dictates, consumer protection groups
similarly lambasted the international institution for “leading a race to the
bottom in consumer protection.” But these decisions pushed U.S.
regulators to institute stronger measures that are more protective of
dolphin and consumer safety. These strengthened protections are not
accidental. The WTO opposed the original measures because they
created uneven burdens, distorting trade without corresponding
environmental or consumer benefit. Its intervention thus pushed the United
States to improve its labeling systems for wider environmental and
consumer benefit. This paper argues that such regulation by the WTO can
improve environmental marketing more broadly, despite traditional
environmentalist opposition to WTO intervention.

Keywords:
WTO, Eolabel, Trade and the Environment, Tuna-Dolphin
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Arnab K. Basu and Robert L. Hicks

Consumer Preferences for Eco, Health and Fair Trade
Labels: An Application to Seafood Product in France

Dorothée Brécard’,
Sterenn Lucas’', Nathalie Pichot?
and Frédéric Salladarré’®

1. Universite de Nantes, LEMNA
2. Universite de Rennes 2, LAUREPS/CRPCC
3. Universite-TUT de Rennes 1, CREM-CNRS, LEMNA

Journal of Agricultural & Food Industrial Organization, Volume 10,
Issue 1, April 2012, 1-30p.

ISSN (Online) 1542-0485

How are consumer attitudes towards eco-labeled products affected by a
profusion of labels? This article provides both theoretical and empirical
insight into this issue. Assuming that consumers perceive a label both as
a sign of quality and of a particular characteristic of a product, authors
deduce theoretical determinants for preferences for three types of label: a
health label, an eco-label and a fair trade label. Using a French survey on
seafood products, the estimation of a rank-ordered multinomial logit with
random intercepts shows a certain proximity between the profiles of pro-
eco-label and pro-fair trade label consumers, whereas pro-health label
individuals have a more distinct profile: The two former are more likely to
be young men mainly concerned with fishing conditions, whereas the
latter are older married women with children who pay attention to the
product form. Authors relate preferences for labels to degree of altruism,
environmental consciousness, and other socio-economic features.

Keywords:

Environmental Preferences, Contingent Choice, Eco-Label, Seafood




Measuring Consumer's Willingness to Pay for
Organic and Fair Trade Products

Tagbata Didier' and Sirieix Lucie®

1. Université de Valenciennes et du Hainaut-Cambresis, Valenciennes, France
2. Montpellier SupAgro, UMR Moisa, Montpellier, France

International Journal of Consumer Studies, Volume 32, Issue 5,
September 2008, 479-490p.

ISSN 1470-6423

Previous research has extensively studied consumer's
environmental and social concerns. However, measuring the value
of the environmental or social dimension of a product remains a
challenge. This paper proposes to partially fill this gap by
measuring the double 'Fair Trade and organic' labels" value using
an experimental method - the Becker-DeGroot-Marschak's
mechanism. Two 'organic and Fair Trade' and two conventional
chocolate products were tested on a sample of 102 consumers.
Results show that organic and Fair Trade labels increase
consumers' willingness to pay, and allow the identification of three
consumers' clusters. The first cluster represents people insensitive
to the label. For the second cluster, the 'organic and Fair Trade'
labels" influence on the improving image of the products is positive
and important. And finally, for the third cluster, the valuation of the
‘organic and Fair Trade' label is determined by the product's taste.
The research contributes to a better understanding of consumers'
valuation of Fair Trade and organic labels, leading to the
conclusions, which offer managerial implications with respect to
this market (importance of taste and usefulness of double labels).

Keywords:

Fair Trade, Organic Products; Taste, Labels, Experimental Method,
Willingness To Pay, Organic Labels




Lokesh Kumar Panda' and
Dr. Shreerup Goswami’

A conceptual framework for analyzing consumers' food
label preferences: An exploratory study of sustainability
labels in France, Quebec, Spain and the

UsS

Lydia Zepeda', Lucie Sirieix?, Ana Pizarro?,
Francois Corderre* and Francine Rodier’®

1. Department of Consumer Science, University of Wisconsin-Madison, Madison,
WI, USA

2.Unité Mixte de Recherche — Marchés Organisations, Institutions et Stratégies
d'Acteurs (UMR MOISA), Montpellier SupAgro, Montpellier, France

3. Natural Resources Department, Research and Extension Branch, Food and
Agriculture Organization, Rome, Italy

4. Faculté d'administration, Université de Sherbrooke, Sherbrooke, QC, Canada

5. Ecole des sciences de la gestion, Université du Québec & Montréal, Montréal,
QC, Canada

International Journal of Consumer Studies, Volume 37,
Issue 6, November 2013, 605-616p.

ISSN 1470-6423

In a qualitative study of 375 consumers in France, Quebec, Spain and
the US, respondents are asked to choose between pairs of actual
food labels and to describe the reason(s) for their choice. The food
labels included sustainability labels (eco-labels, Fair Trade, origin) as
well as product attribute (e.g. quality, kosher) and health/nutrition
labels. Respondents' reasons were coded in the original language
using the same coding system across all four nations to examine their
preferences for label message, design and source. Authors also
examined the role of consumers' values, beliefs and experiences on
their label choices. The coding system was drawn from a review of
theoretical and empirical literature and provides a conceptual
framework that calls the Label Consumer Interaction model for
evaluating consumers' food label preferences. Although this is case
study, the results point to substantial differences across nations in
terms of preferred labels, as well as the rationale for their choice in
terms of attributes of the labels and consumer characteristics.

Keywords:
Eco-Label, Fair Trade, Label Consumer Interaction Model,
Sustainable Consumers




Promoting Sustainable Consumption: Good
Practices in OECD Countries

Kudakwashe Ndhulukula and
Pierre du Plessis

Organisation for Economic Co-Operation and Development, 2008, 61p.

This report highlights OECD government initiatives to promote
sustainable consumption, with an emphasis on individual
policy tools and instruments and their effective combination. In
this study, sustainable refers to both the environmental
(pollution, waste, resource use) and social (health, welfare)
characteristics of products. It focuses on consumption by
households and governments. It discusses government tools
and instruments (e.g. standards, taxes, subsidies,
communications campaigns, education) put in place to
encourage sustainable consumption. It also discusses
approaches for protecting consumers from misleading
information on sustainability in areas such as
labelling, advertising and corporate reporting. It discusses
standards, mandatory and voluntary labelling and their
relationship with trade how these are used as instruments for
influencing sustainable consumer choices. The Fairtrade label
and certification system is credible, having a number of
standard criteria aimed at providing a livelihood and quality of
life to small farmers in developing countries. This study is part
of the OECD contribution to the UN Marrakech Process on
Sustainable Consumption and Production. It draws on work
being done within various OECD Committees (including the
Environment Policy Committee, Committee on Consumer Policy
and Trade Committee) and the seven Marrakech Task Forces
led by OECD countries.

Keywords:
Green Labelling, Eco-Certification, Fair Trade, OECD Countries
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Is the urban Indian consumer ready for
clothing with eco-labels?

Patrik Aspers Paromita Goswami

Department of Marketing, Xavier Institute of Management, Xavier
Square, Room 121, CENDERET Building, Bhubaneswar, Orissa-
751013

International Journal of Consumer Studies, Volume 32, Issue 5,
September 2008, 438-446 p.

ISSN 1470-6423

India has witnessed rapid strides of development at sustained growth
rates of more than 8% and has seen a huge spurt in consumption.
Consequently, it has been estimated that the increased consumption may
result in the country becoming one of the leading offenders relating to
environmental pollution. The textiles industry in India is traditionally one of
the worst offenders of pollution, with its small units following outdated
technology processes. One opportunity to reduce the environmental
impact of clothing industry in India is to concentrate textile production
within environmentally certified or eco-labelled clothing. In the absence of
existing research, this study investigates whether the urban Indian
population would be interested in clothing with eco-labels. The results
suggest the existence of a segment of consumers who are positively
motivated towards eco-labelled garments. This segment profile is
described in terms of demographic and psychographic variables.
Managerial implications and future directions are suggested.

Keywords:
India, Eco-Labelled Clothing, Consumers, Willingness to Pay More, Eco Label




Gwendolyn Hustvedt' and
John C. Bernard’

Green spirit: Consumer Empathies for Green Apparel

Kirsten Cowan' and Tammy Kinley?

1.Department of Marketing & Logistics, University of North Texas,
Denton, TX, USA

2.College of Merchandising, Hospitality, and Tourism, University of North
Texas, Denton, TX, USA

International Journal of Consumer Studies, Volume 38, Issue 5,
September 2014, 493-499 p.

ISSN 1470-6423

The fashion industry has not fully addressed the movement towards
sustainability head-on. The purpose of this study was to identify factors
influencing environmentally friendly apparel purchase intentions using the
theory of planned behaviour as a guide. In this case, environmental
knowledge, environmental concern and attitudes towards environmentally
friendly apparel purchase behaviour make up the attitude component. In
addition to social pressure, we suggest environmental guilt also makes up the
dimension of normative influence. Furthermore, the study extends the theory
of planned behaviour's idea of perceived behavioural control beyond
previous behaviour and convenience, also taking into account willingness to
pay. Data were collected from 220 American adults via an online consumer
panel. The results show that individual environmental attitudes,
environmental concern and knowledge, social pressure to behave in an
environmentally friendly manner, environmental guilt, perceived
environmental impact, past environmentally friendly apparel purchases,
accessibility and cost of environmentally friendly apparel all impact
purchase intentions. Furthermore, previous purchases, attitudes towards
purchasing environmentally friendly apparel and social pressure are the
strongest indicators of future environmentally friendly purchase behaviour.
Managerial implications are discussed.

Keywords:

Apparel, Eco, Environmentally Friendly Apparel,; Green,
Sustainability, Theory of Planned Behaviour
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Dr. Anil Champalal Bhavsar

Labelling Wool Products for Animal Welfare and
Environmental Impact

Gwendolyn Hustvedt', Hikaru Hanawa
Peterson® & Yun-Ju Chen’

1. Department of Family and Consumer Sciences, Texas State
University-San Marcos, San Marcos, TX, USA

2. Department of Agricultural Economics, Kansas State University,
Manhattan, KS, USA

International Journal of Consumer Studies Volume 32, Issue 5, September
2008, 427-437p.

ISSN 1470-6423

The notable growth of the market in recent years indicates apparel
consumers' interest in organic fibre products. Yet less is understood about
how apparel consumers would respond to labelling for other credence
attributes associated with animal-fibre products, such as animal welfare or
eco-friendliness. An online survey of 507 U.S. consumers was used to
compare consumers' reactions with a variety of labelling schemes for wool
product attributes, including animal-friendly, organic and environmentally
friendly production. Consumer segments were created based on frequency of
label choice, and analysis of variance and multinomial logit regression were
used to identify and characterize the demographics and psychographics of
the consumer segments that found labelling for animal welfare or
environmental concerns appealing. The study identified a segment of
consumers (19% of the sample) who were motivated to purchase apparel
products labelled for animal welfare. These animal-focused consumers could
be identified with relatively high accuracy from the demographic and
psychographic variables in the model. The model variables, which included
familiarity with organic products and self-perceived knowledge about
environmental damage related to apparel production, were not effective in
identifying the environment-focused apparel consumers. The results also
demonstrated the ability of a general belief in animal rights to motivate the
apparel consumers in the sample, suggesting that acting on a concern for
animals could be a more powerful motivation for consumer behaviour than
acting on a concern for the environment.
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The paper examines the effectiveness of eco-labelling in providing a market-
based solution to the under-consumption of eco-friendly products in developing
and developed countries. The authors show that whether labelling is an effective
device in solving the problem of asymmetric information between sellers and
buyers, or whether false labelling severs the link between willingness to pay and
environmental conscious production choices, depends crucially on how
monitoring intensities respond endogenously to economic growth, openness to
trade, and technology transfers. In particular, by accounting for endogenous
policy responses to economic growth, it is shown that an inverted-U relationship
exists between consumer spending on eco-unfriendly products and national
income. In addition, while international trade unambiguously benefits the
environment in the presence of eco-labelling with perfect enforcement, trade
openness may nevertheless delay the turning point of the growth and
environment relationship, when the cost of enforcement falls disproportionately
on developing countries, and when environmental policies are employed to reap
terms-of-trade gains.
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This paper provides a formal analysis of the welfare and trade implications of eco-
labelling schemes. A simple model of vertical (quality) differentiation captures
major stylized features of the textiles market in which trading takes place between
an industrialized North (domestic) and a developing South (foreign). The paper
investigates several labelling scenarios (labelling by North, labelling by both North
and South, and harmonization). A labelling scheme in the North without the South's
participation is detrimental to both the North's and the South's producers of
conventional textiles. In aggregate, the North's textiles industry benefits from the
introduction of the label. If the South creates its own label, it regains market share in
aggregate, but at the cost of its conventional textiles sector; both of North's
industries lose. Consumers gain with a wider choice and with higher quality of
textile goods. They would favor upward international harmonization of eco-labels
towards the higher quality of the North, as long as the South participates in
production and provides some cost discipline.
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In recent years, environmental concern has stimulated new initiatives in labelling
policies, which have been used to protect consumer health and safety for more than
a century. Voluntary "ecolabelling" schemes now exist in dozens of countries, as
official governmental policy or promoted by non-governmental organizations, and
internationally. As trade expands, international cooperation amongst ecolabelling
schemes is required. Negotiated agreements based on equivalent environmental
impacts or mutual recognition between national schemes is feasible, but only if
there is a careful balancing of all interests. By definition, ecolabelling imparts
preferential access to markets for producers complying with certain processing
and production methods. Such discrimination may conflict with the GATT's Most-
Favoured-Nation rules and certainly generates new competitive pressures
amongst producers. In particular, producers with scarce capital may lose markets
and low per capita income countries may lose valuable foreign exchange.
When ecolabelling criteria are stringent, producers lacking assured returns on their
environmental investments may seek to undermine implementation. When
ecolabelling criteria reflect a nation's domestic preferences, foreign producers may
challenge them as trade barriers. When processing and production criteria are
uninformed by an internationally standardized life cycle analysis, negotiations for
equivalency and mutual recognition may fail. When producers are denied access to
the ecolabelled market niche for any of these reasons, existing trends towards
monopolistic global trade are exacerbated; ecolabelling itself may become a
restrictive business practice enhancing the market shares of major transnational
corporations. Especially when ecolabelling and certification bodies, or other
decision making institutions, are captured by powerful interests, the
implementation of an effective ecolabelling policy may be impossible. In the
present period of international institutional evolution, broad and balanced
participation is essential to ensure both the design and the implementation of
effective policies to achieve sustainable patterns of production and consumption.

An earlier version of this paper was presented at the Max Planck Institute for
Comparative Public Law and International Law Symposium on "Enforcing
Environmental Standards: Economic Mechanisms as Viable Means?" Heidelberg,
Germany, July 5-7, 1995,
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This study explores the Malaysian consumers' trust of an eco-label and the influence it
has in their choice for the corresponding environment friendly product. Taking into
consideration the infancy stage of the Malaysia green marketing initiative, traditional
approach to evaluating local consumer receptiveness to the eco-label might not be
suitable. This paper approaches the introduction of eco-label with two perspectives in
mind. Firstly, while earlier studies from the western scholars use eco-label as a part of
the augmented product, this study introduces eco-label as a separate moderating
variable. Secondly, the choice of employees working in ISO 14001 certified
organizations as the population explore a potentially conducive place to initiate a
systematic effort in developing a green consumer community. The result is very
encouraging. This study has shown that, with some exposure to environmental related
experiences Malaysian consumer would indeed react positively to the eco-label. In
fact, for situation that requires them to consider environmental aspects of a product that
they wish to purchase, the eco-label will definitely be the crucial factor that will push
them to make the right purchase choice.
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This paper reveals the results of long standing collaboration of the
government, science and business representatives aimed to reduce
environmental impacts during production, application and disposal of
paints. The importance of environment protection problem and the
impacts during manufacturing and consumption of paints raise an
interest to development of methods to reduce such impacts. Eco-
labelling acceptance has been growing worldwide as a market based
instrument to promote pollution prevention and sustainability. Paints
ecolabelling scheme was developed in Ukraine under the programme
of ecolabelling carried out by the ngo “Living planet”, the member of
Global ecolabelling network. Ecological aspects gain more
importance, since the public is increasingly aware of environmental
problems.
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Although the selection of product categories is a deciding factor for the
success of eco-labelling schemes, there are no consistent methods for
determining selection factors and how to prioritise product categories
for developing countries (DgCs). This paper attempts to identify
appropriate factors for product category selection and formulate a
prioritisation method applicable to DgCs. Authors first examined the
selection factors currently utilised in schemes worldwide by conducting
a questionnaire survey of representatives of foreign schemes. Selection
factors were illustrated on a plot graph, which indicated the percentage
of factors implemented in the schemes of DgCs and developed
countries (DGs), and their plausibility assessed when utilised in the
schemes of DgCs. In this way, we proposed three groups of factors: an
exclusion factor, five core factors and seven operational factors. Then,
under the conditions of DgCs, such as socioeconomic issues and
availability of data, they used and modified some judging guidelines of
the European Ecolabel (the EU Flower), e.g. determining the
environmental impacts and potential of environmental improvements, in
the scoring method to prioritise product categories by weighting factors.
In light of the findings, authors utilised the proposed factors and
modified the scoring method to prioritise the screened primary list of
product categories of Vietnamese manufacturing sub-sectors. By
scoring factor-based questions and prioritising in three ways, i.e.
following the scoring method of the EU Flower programme, totalling all
values with equal weighting, and totalling all values but by doubling the
weighting of core factors compared with operational factors, it is
observed that the weighted prioritisation differentiates priority product
categories more clearly than the other methods. Authors propose the two
highest potential candidates for eco-labelling in Vietnam, namely
textile/garment and fishery products.
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This issue of “Commonwealth Trade Hot Topics” highlights some of
the challenges and also opportunities faced by exporters from
small states and least developed countries (LDCs) heavily
dependent on export markets where the use of voluntary eco-
labelling schemes is continuing to grow, particularly in the agri-
foods sector. It is observed that large, brand-sensitive retailers
implement eco-labelling schemes voluntarily and provide a means
to differentiate their products from those of competitors. The study
concludes that producing goods and services by recognised
environmentally sustainable practices could earn producers a
premium price in export markets where consumers are willing to
pay this premium.
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Eco labelling signals that a product has been eco-certified.
While there is increasing use of eco labelling practices, there is
still little understanding of the conditions under which eco labels
can command price premiums. In this paper, authors argue that
the certification of environmental practices by a third party
should be analysed as a strategy distinct from although related
to advertisement of the eco certification through a label posted
on the product. By assessing eco labelling and eco certification
strategies separately, it will be easy to identify benefits
associated with the certification process independently from
those associated with the actual label. More specifically, it is
argued in the context of the wine industry that eco certification
can provide benefits, such as improved reputation in the
industry or increased product quality, which can lead to a price
premiums of wine due to the eco certification of grapes using
13, 4000 observations of wine price, quality rating, varieties,
vintage, and number of bottles produced, for the period 1998-
2005. Overall, certifying wine increases the price by 13%, yet
including an eco label reduces the price by 20%. This result
confirms the negative connotation associated by consumers
with organic wine. The price premium of this luxury good due to
certification acts independently from its label, a confounding
result not previously demonstrated by related literature.

Keywords:

Eco Labelling, Eco-Certified, Quality Rating, Organic Win, Eco
Certification and Market




Eco-labelling as a Potential Marketing Tool for African
Products: An Overview of Opportunities and Challenges
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The report underlined that the spread of environmental
requirements, including ecolabelling and other types of standards,
can be expected to continue to increase due to the actions of
private market actors, particularly through supply chain contracts
and big retail chains. It also emphasises the need to contribute to
the design of ecolabelling programmes and accompanying
private and public policies that respond to SMEs and developing
country needs and conditions, including 'phased approaches' to
the introduction of standards, technical equivalence agreements
and lower-cost conformity assessment and certification services.
This brochure was produced on the basis of the outputs of the
activities that were carried under the 'Development of an African
Ecolabelling Scheme'. This is one of the activities implemented as
part of the project on 'Supporting the implementation of the African
10 Year Framework Programme on Sustainable Consumption and
Production and the work plan of the Marrakech Taskforce on
Cooperation with Africa'.
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This book covers all aspects of the new eco-labelling initiative
developed under the sponsorship of the Marine Stewardship Council
(MSC). It details the MSC and its certification framework and
implementation, dispute resolution, chain-of-custody assessment
and community fisheries certification. It also covers the important
case studies of the MSC certified fisheries of Australia's western rock
lobster, Alaska salmon, Thames herring and New Zealand hoki. This
book is good resource for all those involved in marine fisheries
management throughout the world. Professionals and students in
fisheries science, marine biology, ecology, conservation and
environmental biology will find this book to be extremely valuable.
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National and intergovernmental regulation of fisheries has not prevented
many failures of fisheries management around the world. New
approaches to improving the environmental sustainability of fisheries
have included the certification of fisheries harvested by sustainable
means, and the ecolabelling of fish and seafood products from certified
fisheries. The intention is to use the power of markets as an incentive to
induce more sustainable fisheries. To date, only a relatively small number
of fisheries have been certified, and these have been predominantly in
developed countries. Critiques from developing countries of
ecolabelling, as currently formulated, focus on five general areas: (1)
legitimacy and credibility; (2) a mismatch between certification
requirements and the reality of tropical small-scale fisheries; (3) potential
distortions to existing practices and livelihoods; (4) equity and feasibility;
and (5) perceived barriers to trade. This paper reviews these developing
country concerns on the basis of already certified fisheries, and on
experiences from forestry, aquaculture and the aquarium industry, and
also examines precedents and trends in international environmental and
trade issues. It suggests that ecolabelling as currently practiced is
unlikely to be widely adopted in Asian countries. Certification may have
sporadic success in some eco-conscious, or niche, markets but it is
unlikely to stimulate global improvement of fisheries management.
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The Study demonstrates that knowledge of the procedures and place of
production of food has measurable monetary value for consumers. The
study examines the value to consumers of particular eco-labels and geo-
labels. It reports the values of Organic, Certified Organic, Natural and Eco,
as well as of country-of-origin labelling (CoOL) and regional provenance
labelling. It identifies just which consumers are responsive to which claims.
This book reveals an efficient and effective methodology for quantifying
consumer value. It presents a treasure trove of data, analysis, insights and
surprises. This book will be useful for food producers, marketers and
certifiers, as well as for agricultural departments, organisations, advisers,
policy makers, consumer advocates and researchers.
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This article develops a vertical differentiation model to study the
competition and environmental effects of multiplicity of eco-labels
within a given market. The focus is on the informational content of
multiple eco-labels and whether or not they reflect the
environmental qualities the labels purport to represent. Two
settings are considered. In the first setting, which represents the
benchmark, authors assume information is complete (consumers
know the true environmental qualities of the eco-labeled goods). In
the second setting, information is incomplete but consumers use
price as a signal for environmental qualities. Results show that
when information is complete, introduction of a second eco-label in
a market improves the environmental qualities of eco-labeled
goods. When information is incomplete, introduction of a second
label leads to a rise in prices and a reduction in the environmental
qualities of the goods. The latter setting requires specific regulation
whereby information must be revealed by a benevolent social
planner.
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Certification has been developed as an instrument for promoting
sustainable forest management. Although the initial focus of certification
was on tropical forests, it rapidly shifted to encompass all forest types. Ten
years after the first certification schemes were developed, most (91.8%)
of the 271 million hectares of forests that have been certified are located
in Europe and North America. Only 13% of certified forests are located in
developing countries and only 5% of the certified forests are located in
the tropics. Among the reasons for this disparity are: weak market
demand for certified products in global markets; wide gaps between
existing management standards and certification requirements; weak
implementation of national forest legislation, policies and programs in
developing countries; insufficient capacity to implement sustainable
forest management at the forest management unit level and to develop
standards and delivery mechanisms; and the high direct and indirect
costs of obtaining certification in developing countries. Despite these
challenges and constraints, many developing countries remain interested
in pursuing certification. Several promising developments have recently
emerged that may give further encouragement to developing countries'
efforts, including supportive codes of forestry practice, stepwise
approaches to certification and increasing interest in forest certification
and certified products in the Asia-Pacific region.
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This research examined the demographic profiles of Australian green
consumers in relation to their satisfaction of environmental labelling. It
examined consumers' understanding of labelling and empirically
investigated the association of demographic profile of consumers with their
attitudes towards such labels. The results indicated that some of the
demographic variables were significant, which is largely consistent with
earlier findings by other researchers in this area. Label dissatisfaction was
higher in the older and middle age respondents. However, some
respondents disagreed that labels were accurate while commenting that
labels were easy to understand. The key issue arising from the findings is
that in order to provide perception of accuracy in labels, it is an option to use
Type | or Type lll labelling on products. These labels are, arguably, more
credible because they are endorsed by third party labelling experts. This
would come at a cost and for green products that use third party labelling,
they will also have to bear in mind to keep the prices competitive.
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In this paper authors consider the effectiveness of eco-labels as a
substitute for alternative, but trade-restrictive, environmental policies.
Specifically, while there are concerns that eco-labelling requirements
increase the cost of international trade, due to their potential for misuse as
technical trade barriers little attention has been given to the environmental
benefits of eco-labelling. It shows that incentive problems inherent in eco-
labelling policies make it a very weak tool of environmental policy. Despite
this, authors argue that eco-labelling schemes may remain popular, owing
to the lack of alternative WTO compliant environmental policies. They also
use this framework to consider the economic and political conflicts facing
the EU with regard to its policies on genetically modified organisms.
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Eco-labelling has become an increasingly popular instrument in recent years.
Among the new developments which have been called for are those they should
also be used as a means of encouraging developing countries to apply stricter
environment policies. The article investigates whether applying environmental
seals of approval to the export products of developing countries is an efficient
instrument for the purpose.
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This study examines the relationship between specific trade obligations
under certain multilateral environmental agreements (MEAs) and WTO
environmental provisions in the negotiations under paragraph 31(i) of the
Doha Ministerial Declaration. The paper analyses how environmental
provisions have permeated into the multilateral trading system over the last
two decades, through the incorporation of environmental provisions under
new WTO agreements, and a wider interpretation of the GATT Article XX
exceptions in the post-WTO regime through trade-environment disputes. The
analysis considers six MEAs in detail: the Convention on International Trade in
Endangered Species of Wild Flora and Fauna; the Montreal Protocol on
Substances that Deplete the Ozone Layer; the Basel Convention on the
Control of Transboundary Movement of Hazardous Wastes and Their
Disposal; the Cartagena Protocol on Biosafety; the Rotterdam Convention on
the Prior Informed Consent Procedure for Certain Hazardous Chemicals and
Pesticides in International Trade; and the Stockholm Convention on Persistent
Organic Pollutants. The paper examines the trade provisions within the six
MEAs and their compatibility with existing GATT/WTO rules
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This document was developed in cooperation with UNEP experts, addresses the
lack of guidance for procurement practitioners who approach the challenging but
promising world of environmental labels. This guide sheds light on the nature of
different environmental labels, ecolabels, product declarations and many other
logos that, more or less accurately, aspire to define the environmental performance
of consumer products. It also explains how to use environmental labels in the
context of UN procurement and how to avoid misuses and misconceptions
commonly found in the booming “green” market. This guide should help
procurement practitioners safely navigate this complex area, to use environmental
labels more effectively and transparently, and to enhance the sustainable
performance of their tenders.
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Consumer Attitudes toward Environmentally-
Friendly Products and Eco-labeling

The GfK Roper Yale Survey on Environmental Issues, Connecticut: Yale
School of Forestry & Environmental Studies, July 2008, 20 p.

More than ever before, consumers face a plethora of labels making claims about
the environmental-friendliness of products. The uses of labels are promoted in
hopes of ameliorating diverse environmental harms and are sponsored by
various organizations, including government agencies, industry groups and
environmental groups. This study sought to understand the perceptions of eco-
labels and environmentally-friendly products held by Americans and Canadians.
The key findings are that 1) Most Americans are willing to purchase
environmentally-friendly products, but other considerations such as price and
quality often take priority and 2) Americans are familiar with some, but not all eco-
labels. The sponsors of eco-labels are not trusted equally. It is a series of
quarterly national telephone surveys on a variety of environmental topics. Each
survey is collaboration between survey researchers at GfK Roper Public Affairs &
Media and scholars at the Yale School of Forestry and Environmental Studies.
Survey sought to understand the perceptions of eco-labels and environmentally-
friendly products held by Americans and Canadians. Environmental friendliness
is more important in their purchasing decisions. The survey responses indicate
strong support from key populations in both Canada and the United states
regarding the use of eco-labels to address enduring environmental challenges.
Many in both countries would use information from a label to inform their
purchasing decisions. However, their knowledge of existing labels is mixed,
which appears to be limiting the effectiveness of current labels.
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labelling: Some Issues
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This working paper is a literature survey of some relevant issues arising from
environmental quality provision and environmentally preferable products schemes.
First of all it is shown how the two topics are strictly related. Firms adopting a
production process (or producing a good) more environmentally friendly than others
(environmental quality provision aspect) may want to make it public (eco-labelling
aspect). The survey addresses the question of optimal environmental quality
provision (also as a policy tool) and firms' compliance. With regard to eco-labelling,
its impacts on market structure are analysed. It hasn't been possible to consider all
issues, like for example that of moral hazard in providing non truthful information.
Different issues related to trade are also analysed, even if the literature is not
abundant on this yet. In the literature both aspects, of environmental quality
provision and eco-labelling, are analysed using product differentiation models. The
usual result is that multiple equilibria arise depending also on the parameters.
Models are also not robust to different assumptions. Environmental quality provision
and eco-labelling are also compared to more traditional policy instruments like
taxes (or subsidies) and standards. From the empirical evidence it can be
concluded that information plays a crucial role both for consumers' and producers'
decisions. Consumers are willing to pay a higher price to be informed about the
greenness of a good, and a label can really be a determinant in their choice of which
brand to purchase. On the supply side, disclosing information about the
environmental performance of a firm can affect investment decisions and its stock
value.
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The present paper considers whether there is any reason to believe that WTO
members might finally resolve an eight-year old debate on eco-labelling. It
reviews the history of discussions and singles out some particularly important
issues. It also considers the obstacles facing the WTO Committee on Trade
and Environment (CTE). A review of the main issues and the history of
discussions, as well as a consideration of the state of the current debate,
suggests that there are significant structural and substantive obstacles in the
way of a resolution. It is not yet possible to predict a positive outcome from the
work in the CTE on eco-labelling.
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This report reviews what is known about ecolabelling as an environmental policy
tool and as a potential trade barrier. It focuses on five well-known ecolabelling
programmes that incorporate environmental requirements: the Blue Angel
programme in Germany and the programmes associated with the Forest
Stewardship Council (FSC), the Marine Stewardship Council (MSC), Fair trade
Labelling Organizations International (FLO) and the International Federation of
Organic Agriculture Movements (IFOAM). The report's ultimate aim is to identify
specific issues and policy integration challenges that need to be addressed if
ecolabels are to be designed and applied in ways that support sustainable
development — balancing environmental, social and economic outcomes. In the
report it is demonstrated that considerable additional data collection and
research needs to be undertaken if the effects of ecolabelling are to be
understood and policy recommendations developed. It reveals data limitation of
identifying these effects and sets out further research and multi stakeholder
exchange that is required to support design and application of eco labels which
support sustainable development. The interaction between trade and
environmental policies, and public policies and market forces are examined in
some depth.
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Eco Labels, Eco Labelling and Trade, Ecolabelling Programmes, Marine
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Green Goods?: Consumers, Product Labels and the
Environment

Julian Morris
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Economic Affairs, London
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In the late 1980s concern over the validity of environmental claims led to
demands for the creation of schemes that would provide the consumer with
verified environmental information. In response, governments and private
sector companies developed seal of approval 'ecolabels' purporting to
denote the most environment-friendly products in a particular category.
However, this book discusses the problem of how it is not possible to acquire
sufficient information about the impact of a product over its life cycle to know
in every case which product will be the most environment-friendly. This study
examines the numerous practical difficulties with both voluntary and
compulsory 'ecolabel' schemes.

Keywords:

Green products - Labeling, Commercial products -- Labeling --
Environmental aspects, Green marketing, Consumer satisfaction,
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Based on a major EU research exercise, this book plots a course for policy-makers to
address some of the historic problems with eco-labelling, to learn what works and what
doesn't and to move forward with schemes that can make a real difference to sustainable
production and consumption. The book analyses the conditions under which eco-
labelling schemes-both mandatory and voluntary-are or can become an efficient and
effective tool to achieve given objectives; assesses previous experiences with eco-
labels in different European countries and the relationship of these schemes with
business strategies, integrated product policy (IPP) and market conditions; defines
strategies aimed at linking eco-labels with other IPP measures;

explores how eco-labels can be used to encourage sustainable consumption patterns,
create green markets, foster innovation and development of green products and
services, and implement multi-stakeholder initiatives; and sets out detailed
recommendations for the future of eco-labelling. This is a good resource for policy-
makers, businesses involved with eco-labelling schemes and researchers interested in
the development of sustainable production and consumption and IPP worldwide.
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Eco-Labelling: To Be or Not to Be? :
Desirability of Eco-Labels from an Environmental and
Poverty Perspective
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Publication code: 07 7479 17, Delft, May 2007, 92 p.

Eco-labelling is increasingly considered as a market instrument to bring about
greater sustainability of human consumption and production patterns. At the
same time, however, the application of labelling is controversial. Concerns have
been raised on its actual environmental effectiveness and on its impact on
growth and poverty alleviation in developing countries. The fear is that eco-
labels act as barriers to trade. Government agencies operating in the field of
environmental management and poverty alleviation need to take a position in
the debate on eco-labelling; to be or not to be? This report aims to help defining
this position. A theoretical framework with key indicators of labelling impacts is
developed. Subsequently, two existing labelling schemes are evaluated: the
Forest Stewardship Council (FSC) and Marine Stewardship Council (MSC)
label. The main conclusion is that the desirability of eco-labelling is limited at the
moment. When eco-labels grow to be successful, they are likely to become
undesirable from a poverty perspective, whereas their ability to solve
environmental problems remains uncertain. Therefore, the government is
advised to solely support eco-labelling in its role as market participant. As a
regulator it should not be heavily involved in eco-labelling; leave these initiatives
to the markets.
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Eco labelling, Trade, Forest Stewardship Council, Marine Stewardship
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published with the Center for International Environmental Law (CIEL), London:
Earthscan, 2006, 392 p.
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This book examines how WTO jurisprudence has addressed these and many
other questions. It is most comprehensive and accessible guide to
environment and trade with thorough coverage of WTO rulings and impacts.
An easy-to-use and accessible tool for practitioners, civil society, academics,
students, and policy-makers who work on environment and/or trade issues
are given. International trade rules have significant impacts on
environmental law and policy at the domestic, regional, and global levels. In
the WTO, dispute settlement tribunals are increasingly called to decide on
environment-related questions. Can members treat products differently
based on environmental considerations? Can members block the import of
highly carcinogenic asbestos-containing products or genetically modified
products crops? Can members require labeling for 'dolphin-friendly' tuna?
This Guide, authored by five world leaders on international environmental and
trade law at CIEL, is an accessible, comprehensive, one-of-a-kind
compendium of environment and trade jurisprudence under the WTO.
Providing an overview for both experts and non-experts of the major themes
relevant to environment and trade, it also analyzes how WTO tribunals have
approached these themes in concrete disputes and provides selected
excerpts of the most significant cases. This Guide is useful to policy makers in
the area of trade and environment to further develop their agenda and
participate effectively in ongoing negotiations.
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How Green is Your Eco-label? A Comparison of the
Environmental Benefits of Marine Aquaculture Standards

J.P.Volpe, J. Gee, M. Beck and V. Ethier

University of Victoria, Seafood Ecology Research Group, December 2011, 56 p.

This study — How Green is Your Eco-label? A Comparison of the Environmental
Benefits of Marine Aquaculture Standards — use a well-established
methodology, refined by the 2010 Global Aquaculture Performance Index
(GAPI), to determine numerical scores of environmental performance for 20
marine finfish aquaculture standards. While a number of previous assessments
have offered important insight on the sustainability of standards, this is the first to
quantitatively assess their ecological impact. GAPI does not delineate “good”
versus “bad” performance. Instead it is meant to be a tool to compare ecolabels
and evaluate where they lie on the continuum of environmental performance. This
study acts as a kind of Michelin guide for standards: distilling a large amount of
disparate information into simple scores that highlight the strengths and
weaknesses of different standards. The long term objective is to help
stakeholders- seafood buyers, fish farmers, standard setters, and policy makers-
understand how standards as a whole are contributing to the ultimate goal of a
more sustainable marine aquaculture industry.
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Green; Eco-Label, Global Aquaculture Performance Index (GAPI),
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Environmental Requirements in the WTO:
Developmental Challenges of the Least Developed
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Bangladesh
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Law, Volume 9, No.1, 2013 78-92 p.
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Environmental standards such as labelling, packaging and sanitary
standards (often characterised as non-trade barriers or NTBs) are
becoming an increasing concern amongst the international trading
community. Historically such standards have burdened producers and
exporters for developing economies where a drop in net exports may
infringe on their ability to access markets of developed nations. Conversely,
developed economies demand compliance with minimum environmental
standards, often resulting in criticisms of 'eco-imperialism." This paper has
examined the complex relationship between trade and the environment,
with a particular emphasis upon the impact that international laws which
regulate production methods has upon developing economies. This paper
canvasses the developing economy of Bangladesh as a case study for this
analysis
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International Journal of Consumer Studies, Volume 38, Issue 5,
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The complexities of green consumption are often discussed. Studies bring to fore
difficulties of choosing sustainable alternatives in a complex world. How are
consumers to know what products to purchase in a market society with global
commodity chains? Can consumers really trust corporations' environmental
reporting? In arguing this, these studies are giving voice to some of the difficulties
and anxieties people have to deal with in a consumer society. As others have
argued, consumption involves work and being a consumer is increasingly a
laborious and anxiety-producing activity. However, what these studies are missing is
the fact that consumers do manage to consume green, at least some of them do.
An interesting question is then, how is this complexity managed? The aim of this
paper is to contribute to the field of green consumption by illustrating and
conceptualizing how consumers practically manage green complexities when
performing green shopping. The focus is on shopping practices. Drawing on an
ethnographic study of the Nordic Nature Shop — a Swedish retailer chain of outdoor
products — and making use of practice theory, this paper shows that consumers
have different strategies and techniques to make their shopping practices more
sustainable. One strategy used is to shop for things that last. Consumers focused
then on finding quality outdoor products with 'timeless design'. Another strategy
included instead consuming less. These consumers had different techniques that
aimed at reducing their overall consumption of outdoors products. Finally, there
were also those that focused on purchasing green products. Here, two techniques
were talked about. While some focused on finding green brands, others looked at
the product information in search on information concerning its manufacturing. In
sum, the practice-based analysis showed that green complexities are managed
through the development of various green shopping strategies. Green shopping,
however, is not an uncomplicated accomplishment. Green shopping, the analysis
suggests, is knowledge demanding for consumers and requires an
enabling/supportive socio-material retailscape.
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There has been very little research conducted into sustainable consumption
patterns, knowledge and attitudes in relation to environmentally friendly packaging
in South Africa. Market research that has been conducted in relation to sustainable
consumption has largely been based on overseas studies and is therefore limited in
that its reflection of information is from a first world country perspective.
Environmental knowledge has been found to impact environmentally friendly
behaviour both directly and indirectly. Both quantitative and qualitative data were
collected to investigate South African respondents' understanding (knowledge) and
perceptions of environmentally friendly packaging as well as the extent to which
they exhibited green behaviour with regard to environmentally friendly packaging
activities such as reusing and recycling.

The data gathered for this study were collected by means of a questionnaire
distributed to respondents using snowball sampling through Facebook networks.
The snowball sample required respondents to answer the questionnaire and pass it
on to other Facebook users. The unique benefit of this study is that it is conducted
in a developing nation where issues such as sustainable consumption are new and
evolving. There is limited promotion or implementation of environmentally
responsible practices by authorities or industry. South African consumers in this
study were found to exhibit limited knowledge of what environmentally friendly
packaging is, how to differentiate it from normal packaging, as well as its benefits.
However, actions are even less evident with regard to environmentally friendly
packaging. Recommendations of how to improve knowledge as well as facilitate
purchase of environmentally friendly packaging are provided.

Keywords:
Environmentally Friendly Packaging, Green Marketing, Green
Consumers, Packaging
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Two articles clearly demonstrate how the scope of trade and environment
has moved beyond the WTO and simple environmental tweaks to trade
agreements. The first,‘21st century trade agreements: implications for
development policy’ highlights a study which explores whether trade
policies can encourage long-term development in the context of regional
trade agreements, such as agreements between the EU and developing
regions. Among the study’s conclusions, policy tools for regulating trade
of goods, such as export incentives and quotas, could be used to enable
development in poorer countries, with environmental and sustainability

concerns addressed as part of development.

The second, ‘Lessons from across the Atlantic - environmental
challenges faced by NAFTA, makes recommendations for trade policy
reform. The North American Free Trade Agreement (NAFTA), between the
US, Canada and Mexico, was a landmark agreement in its inclusion of
environmental provisions, yet environmental degradation still occurs as
a result of trade, particularly in Mexico, where mounting hazardous waste
and threatened biodiversity exemplify some of trade’s damaging side-
effects. In reforming policy to reduce environmental damage from trade,
the article supports the use of principles which account for uncertainty,
such as the ‘polluter pays principle’ and increased financial support for

compliance.

Environmental concerns can also be integrated into international aid
efforts. ‘Aid for Trade: lessons learnt about sustainability from the
past’ examines how Aid for Trade, which is designed to help developing
countries increase their trading opportunities and power, could also help
meet sustainable development goals. Among its recommendations for
success, developing nations must be involved in setting standards for
trade.

Trade Sustainabilty Impact Assessments have played a central role in trade
negotiations since 1999 in the EU, as a tool to help éx ante) identify the
environmental, social and economic impacts of trade liberalisation to be
considered in both multilateral and regional/bilateral trade negotiations.
Researchers have compared the contrasting approaches to SIAs taken by
the EU and the US and suggest that the two regions could have much
to learn from each other’s experiences. For example, EU trade SIAs tend
to be broader and longer than US SIAs, making clearer links between

(Continued on page 3)
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environmental and socioeconomic impacts of trade. Key findings from
this study are in’EU and US: implications of different SIA approaches in

negotiations.

Separately, researchers have highlighted gaps in SIAs which may hinder
trade negotiations, as summarised in‘Sustainability Impact Assessments
do not capture all impacts of trade’.For example, they suggest that they
may not adequately capture trading nations’ determination to protect
domestic businesses or the potential damage to ecosystem services

arising from trade, such as the reduced provision of clean air and water.

The current financial crisis has had some devastating effects. So we
must take this opportunity to look to the future and consider how to
develop a new, more resilient economy that is fairer and operates within
environmental limits. This ‘Global Green Economy’ will not be attained
by small adjustments to the existing system; it will require significant
changes to how it functions. ‘Revise trade model for a global green
economy’ explores the pivotal role that trade can play in developing a
new economy, provided that the benefits of trade are equally distributed
throughout society and environmental impacts really are included in

trade negotiations.

The scholarly work featured in this issue demonstrate how discussions
surrounding trade and environment are clearly moving on and, in the ‘real
world;, actions are being taken to more fully integrate the two policy areas.
In the EU, for example, steps have been taken to build environmental
concerns into external relations and trade policies, particularly in the
context of the numerous Regional Free Trade agreements that the EU has
been negotiating over recent years. At the same time, the articles also
suggest that to maximise the positive and minimise the negative effects
of trade on sustainable development and the environment, further work

is still needed.

The question that used to be asked by environmentalists was’'How can we
get the environment into trade policy?But perhaps now, with all taken into
consideration, we could say that the question should also be'How can we

make trade policy work for the environment?

Prof Adil Najam
Lahore University of Management Sciences (LUMS), Pakistan

European Commission DG ENV 3



e Science for Environment Policy

Trade and Environment

Issue 27

September 2011

Contact: racheldenae@gmail.com
Theme(s): Sustainable development and
policy assessment

“Much policy debate about
international trade and
environment has moved to
regional agreements and
debate has now spread to
well beyond ‘environmental
provisions’ only.”

21st century trade agreements: Implications
for development policy

International trade agreements can limit the ‘policy space’ of emerging and
developing nations to implement effective requlation to encourage their
development. Researchers reviewed policies designed to encourage long-
term development and examined how existing trade agreements may limit
their use.

Much policy debate about international trade and environment has now
spread to well beyond ‘environmental provisions’ only. The researchers
examined global and regional trade agreements: those of the World Trade
Organisation (WTO); four agreements between EU and developing countries
(EU-South Africa, EU-Tunisia, EU-Mexico and EU-Chile); agreements between
the US and developing countries, e.g. North American Free Trade Agreement
(NAFTA), US-Chile; and finally South-South agreements between developing
countries, e.g. China-Chile and the South Asian Free Trade Agreement.
Four trade-related areas were examined: goods, services, investment and
intellectual property. Within these areas, the study reviewed policy tools used
to kick-start diversity and development for long-run growth, and analysed
the space allowed for their use within the different agreements.

Overall, it appears that the US constrained the use of these policy tools the
most, whilst South-South agreements between developing countries are
the most flexible, allowing more space for tools to encourage development.
Flexibility within South-South agreements derives from a lack of affirmative
trade disciplines, but also from trade liberalisation between developing
countries to protect industries and promote regional growth. EU and WTO
agreements tend to occupy the middle ground and differ with trading
partner. The WTO allows considerable room for manoeuvre, for example,
countries are allowed to raise and lower tariffs and provide tax-related
export incentives. The EU retains much of this flexibility in investment and
intellectual property, but its policies tend to vary more with trading partner.

According to the study, this variation also depends on specific policy areas.
For example, considering trade policies for goods, there are many tools, such
as export incentives, quotas and safeguards, which could be used to enable
development, but also to potentially protect the environment and ensure
sustainability. The EU-Chile and EU-Mexico agreements are more prohibitive
on the use of these tools, unless there are critical situations, such as food
shortages or harmful imports. In comparison, the EU-Tunisia and EU-South
Africa agreements are less prohibitive and provide space to deploy these
forms of policy.

The greatest differences between trade agreements can be found in the area
of investment. The EU-Chile agreement conveys a right of establishment
for foreign firms, but other EU agreements remain silent on this matter,
indicating a flexibility to regulate foreign enterprises, which could potentially
enable environmental protection and sustainability. US agreements heavily

Source: Thrasher, R.D. & Gallagher, K.P. (2008) constrain the use of policies by trade partners to regulate foreign investors,
21st Century Trade Agreements: Implications for so allowing no space for the policy to kick-start development.

Long-Run Development Pdlicg.Pardee Papers
No.2. Frederick S. Pardee Center for the Study
of the Longer-Range Future. Boston University.
Downloadable from www.bu.edu/pardee/
publications/pardee-paper-002-trade

4 European Commission DG ENV




9 Science for Environment Policy Trade and Environment

Issue 27 September 2011

Knowledge exchange across the Atlantic -
environmental challenges faced by NAFTA

The 1994 North American Free Trade Agreement (NAFTA) was a landmark
agreement in its inclusion of environmental provisions, but a new study has

Contact: kpg@b.u.edu identified several areas in need of reform.The EU could learn from the current
Theme(s): Sustainable development and challenges the NAFTA faces in dealing with trade-related environmental
policy assessment issues.
“The EU could learn from NAFTA is a trade agreement between the US, Canada and Mexico. It was the
the current Challenges first to link trade and environment through a specific side agreement that
. created a Commission for Environmental Cooperation (CEC). It has produced
the North American Free several positive impacts, such as establishing a pollutant release law in
Trade Ag reement faces in Mexico and the citizen submission process, where third parties can file claims

deali ith trad lated against the violation of environmental laws. However, despite these gains,
€aling wi rage-relate there are still trade-related environmental impacts.

environmental issues.” . o _ , ,
Much environmental degradation in Mexico derives from trade issues, such

as pile-ups of hazardous waste, threatened biodiversity from bio-prospecting
(collecting plants and wildlife with useful properties) and unsustainable
water and fertiliser use in agriculture. It has been suggested that NAFTA has
been too strict in its regulations, making it difficult for Mexico to comply,
leading to problems, such as illegal trade in waste. Additionally, institutions,
such as the CEC, lack the authority to deal with violations.

The study provides recommendations for the different parts of the treaty.
For example, under investment rules, it suggests screening possible
investors for their environmental priorities. Under intellectual property rights
it recommends facilitating the transfer of clean technologies and equal
opportunities to all countries to develop clean technologies.

Considering NAFTA's specific environmental agreement, the study suggests
reform based on four guiding principles: the ‘polluter pays principle; the
precautionary principle’i.e. policies should account for uncertainty, ‘access
and benefit sharing’ between providers of goods/services, and ‘the right to
know, where producers and governments share environmental information
with citizens. It recommends that all countries maintain, improve and
effectively enforce a set of basic environmental laws and regulations relating
to trade.

To support this, the CEC should have an expanded mandate and increased
funding, possibly through the North American Development Bank, which
would be remodelled along the lines of the EU structural funds. This would
then support areas, such as loans, for SMEs to comply with environmental
regulation and renewable energy development. Unlike NAFTA countries, the
EU does not have a CEC to monitor the environmental dimension of its Free
Trade Agreements, but the EU does integrate environmental aspects into
its trade agreements, including through Sustainability Impact Assessments,

hich id idelines fi ibl li .
Source: Gallagher, K.P., Dussel Peters, E. &Wise,W ICh provide gUIdelings Tor possibie Policy measures

T.A. (2009Reforming North American Trade Through the use of its structural funds, the EU also has the capacity to
Policy: Lessons from NAFarAee Center Task —  ofro tively level up and integrate disparate trading partners. In comparison
EECERRC AR UM e il SR E Nl f?CrJ the EU, the NADBANK funds to address asymmetric development are tiny,
the Study of the Longer-Range Future. Boston ) . )

University. Downloadable from www.bu.edu/ partl'cularly between ‘the U§ and MeX|'co, gnd it has been.sgggested thgt
pardee/task-force-report-nafta Mexico could double its maize production if there was public investment in

irrigation and agricultural technologies.
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Aid for Trade: lessons learnt about
sustainability from the past

Aid for Trade (AfT) aims to help developing countries maximise their trade
opportunities and represent their interests in trade negotiations. According

Contact: anajam@bu.edu to research reviewing the lessons learnt from previous aid initiatives, AfT can

Themes: Sustainable development and help meet sustainable development goals if developing nations are involved
policy assessment in setting standards.
“Environmental policy has AfT builds on the increasing recognition that trade and the environment

. . . . cannot be considered as separate policy issues. Environmental policy has
|mportant trade |mpllcat|ons important trade implications and trade policy forms a significant part of
and trade policy forms international environmental policy. For example, to manage endangered
Y- species, products derived from rare species must be regulated. A number of
a Slgmflcant part of environmental issues, such as global waste trade, resource use efficiency and
international environment organic agriculture, are also significant trade issues. Trade agreements and
policy.” policies can also support certain goods and services that help protect the
environment, whilst providing income to developing countries, such as for

fair trade goods.

Three key priorities for effective AfT initiatives were developed from lessons
learnt generally in aid provision. Firstly, if assistance is offered in one area,
it should not be at the expense of assistance provided in another area. For
example, new trade rules can remove existing preferential treatment enjoyed
by developing countries and the impact of this can be significant to their
economies. Alongside this, investments should be long-term and predictable.

Secondly, trade policy tends to be ‘rule-based’, with clear obligations and
penalties. Developing countries may consider this as ‘conditionality;, which
tends not to work in development assistance, because it is viewed as an
imposition and often the countries themselves are not involved in setting
these ‘conditions’. The author argues that AfT initiatives must therefore be
careful that their obligations do not lead to conditionality. Clear goals, targets,
timelines and monitoring systems can be set up but any suggestion of policy
conditionality must be avoided. The development of these systems should
also involve the developing nations themselves.

Lastly, the criteria foraccessing aid must be clearand transparent, demonstrate
relevance to trade goals and be needs-based.

Developing countries need a sound domestic analytical framework to
assess the impact of trade agreements and policies and AfT could help build
these capacities. The assessments should be integrated and bring together
economic, social and environmental dimensions. For example, trade policy to
encourage environmentally-friendly products would benefit the environment,
poverty alleviation and trade, and its impact should be measured in all areas.

Trade policy should also be mainstreamed into development policy, and
environmental policy should be mainstreamed into trade policy. This could
be achieved through a set of trade policy impact assessments. For these
recommendations to become actions there needs to be investment in
international policy processes, domestic implementation capacities and
2 AL 1L (2] o e lotel 2l Reot stak‘eholder. pa-rticipati.on. Developing cguntries need to meaningfully
Perspectives. United Nations University Series c)r?artlapate in international .standard—settlng and must encourage more
Regionalism, VolDRrdrecht: Springer Science linkages between the environmental and trade-related agencies that

and Business Media BV. pp87-98. implement national policy.

Source: Najam, A. (2009) Aid for Trade for
Sustainable Development. In: de Lombaerde, P.
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“The EU’s approach is
expensive and time
consuming, but the benefits
include better acceptance of
the SIA in the partner country
through greater stakeholder
involvement.”

Source: Alf, L., Assmann, C., Bauer, M. and
Weinkopf, J. (2008)ward a Transatlantic
Dialogue on Trade and the Environment: A
Comparison of Approaches to Environmental
Impact Assessments of Trade Agreements in the
United States and the Bié¢. Bologna Center

EU and US: implications of different SIA
approaches in negotiations

Boththe EU and the US undertake environmentalimpact assessments of trade
agreements to understand environmental impacts of trade liberalisation.
Researchers have compared the different approaches taken by the EU and
the US to understand difficulties and successes in promoting environmental
protection as part of trade agreements.

In the EU, Sustainability Impact Assessments (SIAs) have become an integral
part of trade negotiations since 1999 and cover environmental, social
and economic issues. Since the 1990s, US trade agreements also include
environmental considerations, partly based on separate Environmental
Reviews (ER).

Whilst the EU assesses the economic, social and environmental impacts
of trade agreements, both with respect to its own territory and that of its
trading partner countries, the US focuses more on assessing domestic
environmental impacts. The EU’s approach is expensive and time consuming,
but the benefits include better acceptance of the SIA in the partner country
through greater stakeholder involvement. For the US, the assessment is
simpler, less costly and is seen not to impose US ERs on the partner country.

In the EU, SIAs are typically prepared by consultants. The long reports cover
broader impacts of environmental issues, such as the relationships between
environmental problems and socioeconomic effects in partner countries. In
contrast, the US reviews are prepared by Trade Policy officials, are generally
shorter and focus specifically on likely environmental issues arising from the
trade agreement. Consequences of the agreement on economic matters,
such as employment, are addressed in a different report, making it harder to
link the different issues.

The EU SIAs are based on a thorough analysis of environmental impacts,
involving descriptive and statistical analyses, including extensive use of
modelling techniques: the US depends mostly on expert opinion to identify
environmental impacts arising from trade agreements. Although the EU has
a more objective and evidence-based evaluation of environmental impacts,
modelling can be constrained by lack of data and simplifying assumptions.
The US approach is more pragmatic, but less rigorous in terms of modelling
techniques.

There are also differences between the EU and the US in how the impact
assessment studies recommend actions to address expected environmental
impacts as a result of trade agreements. In the US, mitigation actions are
explicitly identified in the side agreements or ERs. However, in the case of the
EU the links between identified impacts of trade agreements and mitigation
action are less clear, unless measures are specifically foreseen in the trade
agreement.

The researchers suggest greater dialogue between relevant officials in the EU
and the US could help each region improve their own approach by providing
a greater understanding of other possibilities and experiences.

Journal of International Affairs. Fall 2008: 137-150.

This study is free to view at: http://bcjournal.org/
storage/BCJ-2008-special-edition.pdf
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“Trade liberalisation could
potentially harm non-

market goods and services
provided by the environment,
society and culture. For
example, services provided
by ecosystems include the
provision of clean air and
water.’

Source: Voituriez, T., Ekins, P., BlanebaH.

Sustainability Impact Assessments do not
capture all impacts of trade

The Trade Sustainability Impact Assessments (SIAs) conducted by the
European Commission areimportant elementsin trade negotiations between
the EU and its trading partners, but recent analysis suggests that trade SIAs
are not as helpful in negotiations as might be hoped because they do not
sufficiently assess the underlying reasons why negotiators are reluctant to
conclude trade deals.

EU Trade SIAs, which are undertaken in parallel to negotiations, assess the
potential economic, social and environmental impacts that could result from
trade liberalisation, with a view to taking them into account in the positions
taken during trade negotiations.

Thus, EU Trade SIAs seek to contribute to sustainable development, by
ensuring that trade liberalisation does not occur at the expense of the
environment or society. For civil society, trade SIAs are also an opportunity
for stakeholders to voice their concerns and to understand the issues and
potential effects of trade liberalisation.

As part of an appraisal of trade and globalisation, a recent book chapter has
critically evaluated the role played by SIAs in trade talks. In this context, the
authors suggest that trade SIAs have not had the desired effect of integrating
sustainable development with trade liberalisation. The authors argue that
this is because Trade SIAs do not capture the full range of environmental,
economic and social impacts of trade, some of which may be the reasons
for why negotiating parties do not choose to embrace trade liberalisation.
Unrevealed by SIAs, these impacts may not be taken into account during the
negotiation process.

The authors identify four main reasons (not always fully captured by SIAs)
why negotiators may not want to conclude trade agreements. Firstly, special
interest groups in the negotiating countries may seek to protect domestic
enterprises (e.g. businesses and industries) from the effects of competitive
imports. Governments can use trade agreements to counter strong lobbying
by national interest groups and increase the overall welfare of citizens
through trade liberalisation, but vested interests can be very powerful.

Secondly, the costs of making the necessary short-term structural changes
related to trade liberalisation can be large. The benefits are clear in the long-
term, but unless this short-term barrier is recognised in the negotiations this
issue could be a stumbling block.

Additionally, trade liberalisation could potentially harm non-market goods
and services provided by the environment, society and culture. For example,
services provided by ecosystems include the provision of clean air and water.
Potential damages caused by trade liberalisation to these non-market goods
and services needs to be taken into account during the negotiating process.

Finally, a more open trading system could have a destabilising effect on

(2009) Trade SIAs and the New Challenges of the social and cultural values held by a society. Concerns that the collective
Trade Liberalization. In: P. Ekins and T. Voituriez choices a society makes could be constrained under the terms of a trade
(eds)Trade, Globalization and Sustainability Impaghreement should also be addressed during trade negotiations.

Assessmemntondon: Earthscan. pp 87-100.
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Revise trade model for a global green
economy

Global trade can play a part in sustainable development and a green economy,
if it ensures that benefits are equitably distributed among all sectors of society,
and if trade agreements take account of and address impacts on natural

Contact: info@unctad.org resources and the environment. This is according to a recent report by the
Themes: Sustainable development and United Nations Conference on Trade and Development (UNCTAD), which has
policy assessment assessed the implications of a ‘green economy’ for sustainable development

and international trade.

“To make development more A green economy is one that promotes long-term social equality and well-
sustainable. a move towards being, without harming the environment or depleting natural resources for

future generations.
a green economy and green The report has been produced in the context of ongoing preparations for the

growth is needed.” UN’s Conference on Sustainable Development (Rio+20) to be held in Rio de
Janeiro in June 2012, where "a green economy in the context of sustainable
development and poverty eradication’ is a major theme on the agenda.

It is generally recognised that far reaching changes to the world economy,
including international trade, are needed if urgent problems threatening
the well-being of humankind, such as resource depletion and degradation,
climate change, dependence on a carbon economy and poverty, in particular,
are to be addressed.

The report describes how for the last 50 years, a trade model that focused
on export-led growth was an accepted strategy to promote development,
especiallyindeveloping countries.Success was typically measuredin economic
terms for producers, consumers and governments. Less consideration was
given to whether trade gains were fairly distributed throughout society
or used to reduce poverty and improve health and well-being. In addition,
there was less attention paid to the impacts of trade on the environment. The
report argues that to make development more sustainable, a move towards
a green economy and green growth is needed. In a green economy, global
trade would be more broadly centred on sustainable development goals,
promoting social and environmental benefits in addition to economic gains.

The report highlights how trade can contribute towards sustainable
development. For example, environmental protection in trade agreements
should be given higher importance, driven by climate change concerns and
the previous success of global trade to promote economic development
should be built upon, but tied more strongly to social and environmental
improvements. The role of trade instruments and agreements in promoting
the transition to a green economy should also be considered.

However, there are a number of challenges to be faced in the transition to a
green economy. Major changes are needed in the way goods and services
are produced, consumed and valued. This transformation will be costly and
developed countries would most likely have to help developing countries
make the transition to a green economy. Adequate protection must be
Source: United Nations Conference on Trade  provided to the under-privileged who would be most severely affected by the

and Development Secretariat (20T8¢ Green costs accompanying such a transition.

Economy: Trade and Sustainable Development . . . . .
ImplicationsGeneva: The United Nations. In addition, although climate change is one of the main motivators for

(UNCTAD/DITC/TED/2010/2). The reportis ~ developing a green economy, the uncertainties associated with climate

accessible at: www.unctad.org/en/docs/ change (such as timescales and geographical impacts) are major barriers to
ditcted20102_en.pdf the more demanding policies that are needed to promote the transition more
swiftly.
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A selection of articles on Trade and environment from the Science
for Environment Policy news alert.

Hidden carbon emissions from trade offsets impacts of reforestation (14/7/11)

Countries that appear to have reduced greenhouse gas (GHG) emissions through reforestation may have simply “displaced”
the emissions to another country, by increasing their imports of food, timber and wood. A new EU study highlights the need
to recognise this “loophole”in ongoing emission targets.

How effective is the Forest Stewardship Council certification scheme? (27/01/11)

A recent paper suggests that the Forest Stewardship Council (FSC) certification scheme has not reduced deforestation,
as originally intended, but acts instead as a market governance tool, which may become a barrier to international trade.
However, it may develop a conservation role in conjunction with market initiatives which value ecosystem services, such as
carbon sequestration through the Clean Development Mechanism.

International trade in forest products transfers environmental impacts (18/11/10)

Large imports of low-cost Russian wood to Finland up until 2007 increased pressure on Russian forest ecosystems, whilst
reducing harvest pressure on Finnish forests and those of other European countries that consume wood-based products
made in Finland, according to research. This highlights the need to take the international dimension of environmental
impacts into account when designing sustainable production and consumption policies.

Making trade bans on endangered species work (4/6/10)

New research suggests that socio-economic considerations as well as biological and trade criteria need to be taken into
account in the implementation of international trade agreements. The research focuses on the Convention on International
Trade in Endangered Species of Wild Flora and Fauna (CITES), which is the largest international agreement on species
conservation.

Deforestation driven by rural exodus and agricultural trade (6/5/10)

Deforestation in the tropics is being driven by people moving from villages to cities and the global demand for agricultural
products, according to a recent study. The researchers suggest that forest conservation policies which target small
landowners should be extended to also target industrial-scale, mechanised farming if such initiatives are to be effective.

Does Greening Public Procurement contravene Trade Laws? (14/06/07)

Dutch researchers have investigated to what extent promoting the greening of public

procurement complies with international and European trade laws. Their results show that, at European level and in the
context of international trade law, legislative requirements do not hinder climate-friendly procurement, as long as public
authorities clearly specify the products and services they intend to purchase. Overall, they suggest that green public
procurement is a useful tool in the endeavour to mitigate climate change.

To view any of these articles in full, please visit:
http://ec.europa.eu/environment/integration/research/newsalert/index_en.htm, and search according to article
publication date.
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Science for Environment Policy - A Weekly News Alert

Science for Environment Policy, a service from the European Commission, brings the latest
environmental policy-relevant research findings news in ‘easy to read’ format direct to your email
inbox. The free service is designed specifically for policy-makers throughout Europe and includes
monthly thematic issues focusing in depth on research findings in key policy areas.

To subscribe, send an email with the subjectline ‘Subscribe Env alert’ to sfep@uwe.ac.uk or visit:
http://ec.europa.eu/environment/integration/research/newsalert/index_en.htm

Thematic Issues

Trade and environment is the twenty-seventh in a series of special Thematic Issues of Science for
Environment Policy.

All subscribers automatically receive free monthly Thematic Issues in addition to the weekly News
Alert. Past Thematic Issues are archived online and are all available to download from:
http://ec.europa.eu/environment/integration/research/newsalert/specialissue_en.htm

The contents and views included in Science for Environment Policy are based on independent
research and do not necessarily reflect the position of the European Commission.
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New to Science for Environment Policy

Research Repository

A new online database which brings together key environmental research for evidence-based
policy. Free to access, the Research Repository lists studies that have undergone a rigorous selection
process to ensure that only high quality, policy-relevant research is featured. The resource will grow
as new research becomes available.

Studies are catalogued by topic, across an extensive range of policy themes, from ecosystem services
to ecolabelling, and from soil management to urban water management. This is designed to help
ensure that individual policymakers can find studies that are relevant to their specific project.

See: http://ec.europa.eu/environment/integration/research/newsalert/research_repository/
research_repository.htm

Future Briefs

Future Briefs are a new series of policy briefs, which provide an accessible overview of emerging
areas of environmental science and technology.

These are designed to help policymakers stay ahead of the game by exploring emerging areas of
science and technology with implications for policy and by highlighting the latest findings, as well
as identifying gaps in knowledge which require further research.

All subscribers to the weekly News Alert automatically receive Future Briefs free of charge.

See: http://ec.europa.eu/environment/integration/research/newsalert/future_briefs.htm

The contents and views included in Science for Environment Policy are based on independent
research and do not necessarily reflect the position of the European Commission.
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Consumer Education and Research Centre

Consumer Education and Research Centre (CERC), set up in 1978, is a non-political, non-
profit and non-government organisation dedicated to the education and empowerment of
consumers as well as promotion and protection of consumer interests through effective
uses of education, research, the media and law. CERC has three major roles-to make
consumers aware of their rights, to help them protect themselves and to make providers of
goods and services accountable.

Its activities include complaints handling, legal advice and litigation, consumer education
and awareness programmes, library and information service, publication, comparative
testing of products, advocacy, investor and environment protection.

CERC-ENVIS Centre

Ministry of Environment & Forest, Government of India has recognized Consumer
Education and Research Centre (CERC) as ENVIS (Environment Information System)
Centre in 2005. The focus of ENVIS is to provide environmental information to decision
makers, policy planners, scientists and engineers, research workers, etc. across the
country. ENVIS was conceived as a distributed information network with the subject-
specific centers to carry out the mandates and to provide the relevant and timely
information to all concerned.

Subject assigned to the CERC- ENVIS Centre is “Eco labelling and Promotion of Eco

friendly products.” The Centre launched the website http://cercenvis.nic.in/ on NIC
(National Informatics Centre) platform with the theme 'Eco-labelling and Promotion of Eco-
Friendly Products'. The website furnishes the information on national and international
scenario on this subject.

It publishes theme based quarterly newsletter named “Green Insights”. It also circulates bi-
monthly e-bulletin “Green Alert”. Since Social Media is very popular among youth and to
attract them and sensitise them towards eco products. ENVIS Centre has started a page
on facebook also (https://www.facebook.com/EcoProductsEcolabeling ).

- W ‘
label and Trade
CERC-ENVIS CENTRE

Consumer Education and Research Centre

“Suraksha Sankool”, S. G. Highway, Thaltej, Ahmedabad — 380 054.
Tel: 079-27489945/6, 27450528, 27438752/3/4 - Fax: 079-27489947
Email: cerc-env@nic.in, cerc@cercindia.org

Website: www.cercenvis.nic.in, www.cercindia.org

Toll-free Gujarat Consumer Helpline: 1800 233 0222 [from BSNL]

CERG

Since 1978






