2020
GREEN ACTION WEEK

Consumer Education and Research Centre
Environmental Information System, Resource Partner on
Environment Literacy- Eco-labelling and Eco-friendly Products
1/1/2020

Green Action Week (Monday 28th September to Sunday 4th October 2020)– is a global campaign to promote
sustainable consumption. Each year in October, organisations around the world take joint action to
promote a common cause. This year, 50 civil society organisations in 30 countries in Africa, Asia, Europe,
Australia, and the Americas participate in the campaign. The theme since 2018 has been ‘Sharing
Community’. Green Action Week is an initiative by the Swedish Society for Nature Conservation (SSNC),
starting in Sweden in 1990 and growing to become an international partnership from 2010 – and it is
carried out in coordination with Consumers International (CI).
The Swedish Society for Nature Conservation is Sweden’s largest environmental organisation with 226 000
members and about 40 partners all over the world. Since 1909 SSNC has been working at local, regional,
national and international level, creating opinion and challenging business leaders and politicians to take
action.
Consumers International is the world federation of consumer groups that, working together with its
members, serves as the only independent and authoritative global voice for consumers.
Consumer Education and Research Centre-ENVIS celebrates Green Action Week every year by the first
week of October. The week features consumer advocacy groups around the world and the ways in which
new ideas and technologies can drive sustainable consumption. From the past three years, we celebrated
Green Action Week on the theme of “Sharing Community”.
Amidst the pandemic, this year, we have taken into account the fact that the neediest amongst the havenots are migrant labourers most of whom do not have access to means of survival including government
relief programs. The daily wagers were the most who suffered due to the country wide lockdown, which
resulted into no income times for months. Hence our project this year has created a sharing platform
between the resident community and migrant labour community.
At first, an appeal was made to donate the pre-loved items via social media. A mail was sent to 50k
households via mass mailing sharing the appeal (Annexure I). We got a good response wherein people
shared their pre-loved items that were in good condition such as clothes, utensils, stationary items, toys
etc. Along with the shared items, a kit was also distributed that had surplus food items or rations which
were distributed amongst the daily wagers The kit also included one double layered reusable cloth mask
and a pamphlet on COVID – 19 Do’s and Don’ts. https://bit.ly/3g1tzOx (English) https://bit.ly/2VfwSYv
(Gujarati : Regional Language) (Annexure II). A total 5000 pamphlets were distributed to 40 Voluntary
consumer organisations of Gujarat and also among the general public, students, faculties etc.
The locality targeted were Saraspur and D-colony (Ahmedabad) where the kits and items collected were
distributed. CERC, runs a project that tests the nutrient content of salt. The remainder salts that were of
good nutrient quality and from branded companies were also distributed along with the kit (Annexure III).
To promote sustainable consumption by embracing a sustainable life style, a workshop (Annexure IV) was
organised on “How to make hand wash using leftover pieces of soap bar at home”
http://cercenvis.nic.in/video/LIQUID%20HAND%20WASH/Liquid%20hand%20wash.mp4 and
“Making of eco-friendly Floor Cleaner using citrus rinds at home”
http://cercenvis.nic.in/video/HOME%20MADE%20CLEANER/HOME%20MADE%20CLEANER.mp4
A video on the same was also prepared that were shared in all the social media platforms like Facebook
page, websites, YouTube Channel, Twitter handle etc.

A webinar on “Sharing Community: A goal towards sustainable Consumption” was organized in order to
create awareness amongst students and general public (Annexure V). The objective of the webinar was to
promote sustainable consumption and to educate the general folks on product life extension by repairing
and reusing the products to its maximum utility. A video was prepared on the same:
http://cercenvis.nic.in/video/SHARING%20COMMUNITY-30-09-20/sharing%20community.mp4
We have also organized an online poster making competition on “Your idea of being Green Consumer” to
promote the idea of sustainable consumer amongst the youth. 54 youths (Girls & Boys) participated in the
competition (Annexure VI). A video was prepared on the same:
http://cercenvis.nic.in/video/GREEN%20CONSUMER%20DAY%20-%202020/GCD.mp4
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